Recruiting Solutions Online
Yeah, reviewing a book Recruiting Solutions Online could mount up your close connections listings. This is just one of
the solutions for you to be successful. As understood, achievement does not suggest that you have wonderful points.
Comprehending as competently as harmony even more than further will allow each success. next-door to, the
pronouncement as well as acuteness of this Recruiting Solutions Online can be taken as without difficulty as picked to
act.

InfoWorld 2001-04-09 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
The Wiley Blackwell Handbook of the Psychology of the Internet at Work Guido Hertel 2017-11-13 This
authoritative Wiley Blackwell Handbook in Organizational Psychology focuses on individual and organizational
applications of Internet-enabled technologies within the workplace. The editors have drawn on their collective
experience in collating thematically structured material from leading writers based in the US, Europe, and Asia
Pacific. Coinciding with the growing international interest in the application of psychology to organizations, the work
offers a unique depth of analysis from an explicitly psychological perspective. Each chapter includes a detailed
literature review that offers academics, researchers, scientist-practitioners, and students an invaluable frame of
reference. Coverage is built around competencies set forth by regulatory agencies including the APA and BPS, and
includes cyberloafing, ergonomics of human-computer interaction at work, permanent accessibility and work-life
balance, and trust in online environments.
Sams Teach Yourself LinkedIn in 10 Minutes Patrice-Anne Rutledge 2012-04-03 Sams Teach Yourself Linkedln® in
10 Minutes, Third Edition offers straightforward, practical answers when you need fast results. Learn everything you
need to know to quickly and easily generate solid results on LinkedIn. Tips point out shortcuts and solutions Cautions
help you avoid common pitfalls Notes provide additional information Plain English explains new terms and
definitions 10 minutes is all you need to learn how to… Create a LinkedIn profile that generates results Find jobs,
consulting opportunities, partners, and clients Enhance your visibility to an audience of millions Promote your business
with a LinkedIn Company Page Develop a streamlined approach for managing contacts Customize LinkedIn for
maximum effectiveness and productivity Use LinkedIn Answers and Groups for research and marketing Extend the
power of LinkedIn with third-party applications and tools Give and receive professional recommendations Recruit job
candidates Access LinkedIn from mobile devices Advertise on LinkedIn
UK Directory of Executive Recruitment Executive Grapevine International Limited 2004-07 The UK Directory of
Executive Recruitment is a comprehensive source of information on the UK's executive search and selection
consultancies.
InfoWorld 2000-07-24 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
The benefits and challenges of leveraging social media recruitment practices Patrick Hayes 2013-06-25 Thesis
(M.A.) from the year 2012 in the subject Business economics - Personnel and Organisation, grade: B, University of
Limerick, course: MA in Business Management, language: English, abstract: In the last decade labour market
shortages and recruitment difficulties have led to a more competitive and challenging recruitment market worldwide.
These forces make it more important than ever for recruiting teams in organisations to be effective, efficient and
creative in the search for talent. As a response, there is a shift from traditional recruiting methods to a new social
recruiting approach. This paper will focus on the differences between traditional and social methods of recruiting,
identify the key reasons behind the change and discuss the benefits as well as the potential risks. To measure the
success of social recruiting the paper will look at reports from leading social recruiting solution companies and case
studies of various sized organisations. This paper concludes that there has been a significant shift in usage from

traditional recruiting techniques to social recruiting, that social recruiting is increasingly being used by both large and
small organisations and is fast becoming a favoured medium of both employers and job-seekers alike. It also
concludes that organisations cannot ignore the importance of creating a social recruitment strategy, owing to its role in
improving cost of hire, quality of hire and time to hire. The findings are based on secondary research of academic
books, journals, reports and case studies covering the areas of social media, recruitment and Linkedin. The
significance of this paper is that it will be a valuable source of information for all organisations looking to leverage
social recruiting - and in particular Linkedin’s hiring solutions - to start recruiting. The attached literature review as
part of this study is also a good starting point for anyone looking to explore the topics of recruitment, social media and
Linkedin. Keywords: Social media, Social networking, Recruitment strategy, Linkedin
Network World 2001-02-05 For more than 20 years, Network World has been the premier provider of information,
intelligence and insight for network and IT executives responsible for the digital nervous systems of large
organizations. Readers are responsible for designing, implementing and managing the voice, data and video systems
their companies use to support everything from business critical applications to employee collaboration and electronic
commerce.
Handbook of Research on Records and Information Management Strategies for Enhanced Knowledge Coordination
Chisita, Collence Takaingenhamo 2021-01-15 The convergence of technologies and emergence of interdisciplinary
and transdisciplinary modus of knowledge production justify the need for research that explores the disinterestedness
or interconnectivity of the information science disciplines. The quantum leap in knowledge production, increasing
demand for information and knowledge, changing information needs, information governance, and proliferation of
digital technologies in the era of ubiquitous digital technologies justify research that employs a holistic approach in xraying the challenges of managing information in an increasingly knowledge- and technology-driven dispensation.
The changing nature of knowledge production for sustainable development, along with trends and theory for
enhanced knowledge coordination, deserve focus in current times. The Handbook of Research on Records and
Information Management Strategies for Enhanced Knowledge Coordination draws input from experts involved in
records management, information science, library science, memory, and digital technology, creating a vanguard
compendium of novel trends and praxis. While highlighting a vast array of topics under the scope of library science,
information science, knowledge transfer, records management, and more, this book is ideally designed for knowledge
and information managers, library and information science schools, policymakers, practitioners, stakeholders,
administrators, researchers, academicians, and students interested in records and information management.
InfoWorld 2000-07-24 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
Network World 2001-01-15 For more than 20 years, Network World has been the premier provider of information,
intelligence and insight for network and IT executives responsible for the digital nervous systems of large
organizations. Readers are responsible for designing, implementing and managing the voice, data and video systems
their companies use to support everything from business critical applications to employee collaboration and electronic
commerce.
InfoWorld 2001-02-26 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
InfoWorld 2001-03-05 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
InfoWorld 2001-01-22 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
LinkedIn For Dummies Joel Elad 2011-02-21 Describes how to use LinkedIn, an online network of professionals
used for job hunting and networking. Discusses how to market yourself and find a job.
InfoWorld 2001-02-05 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
Computerworld 2001-03-05 For more than 40 years, Computerworld has been the leading source of technology news
and information for IT influencers worldwide. Computerworld's award-winning Web site (Computerworld.com),
twice-monthly publication, focused conference series and custom research form the hub of the world's largest global
IT media network.

Network World 2001-01-22 For more than 20 years, Network World has been the premier provider of information,
intelligence and insight for network and IT executives responsible for the digital nervous systems of large
organizations. Readers are responsible for designing, implementing and managing the voice, data and video systems
their companies use to support everything from business critical applications to employee collaboration and electronic
commerce.
A Career Exploration and Job Guide by Field Tony Kelbrat 2022-07-28 This is a career exploration and job-finder
book for many different fields. I provide information, job websites and organizations for many occupations. Beyond
this book, I created job books for occupations like medical, business, computer, media, transportation, teaching, liberal
arts, etc. The 84 volumes are as follows: Volume 1. What Do I Want to do With my Life? 1 Volume 2. What Do I
Want to do With my Life? 2 Volume 3. A Career Ideas Guide Volume 4. A Psychology-Aptitude-Career Test Guide
Volume 5. A Job-Life Purpose Question Guide Volume 6. A Career Exploration Guide 1 Volume 7. A Career
Exploration Guide 2 Volume 8. A Career Exploration Guide 3 Volume 9. A Career Exploration Guide 4 Volume 10. A
Career Exploration Website Guide 1 Volume 11. A Career Exploration Website Guide 2 Volume 12. Career
Knowledge for Young People Volume 13. Career Information at careerprofiles.info Volume 14. A Job Idea Guide 1
Volume 15. A Job Idea Guide 2 Volume 16. A Canada Career Exploration Guide Volume 17. A Psychology Career
Exploration Guide Volume 18. An Occupational List Guide 1 Volume 19. An Occupational List Guide 2 Volume 20.
An Occupational List Guide 3 Volume 21. An Occupational List Guide 4 Volume 22. An Occupational List Guide 5
Volume 23. Industry Classification Guides Volume 24. A Career and College Idea Website Guide Volume 25. Specific
Profession Websites at workblogging.blogspot.ca Volume 26. Job and Career Ideas from vocationaltraininghq
Volume 27. The Job Fields, Occupations and Professions 1 Volume 28. The Job Fields, Occupations and Professions
2 Volume 29. Job Fields, Occupations and Professions from the Phonebook Volume 30. Occupational Fields by
Category Volume 31. U.S. Websites by Category with Career Ideas Volume 32. Job Ideas and Career Articles Volume
33. A Career Change Guide Volume 34. A Career Change Website Guide Volume 35. An Older Person Job Guide
Volume 36. A Job Website Guide by Field and Country at workable Volume 37. A Niche Job Website Guide 1 Volume
38. A Niche Job Website Guide 2 Volume 39. nichejobs com Created many Niche Job Websites, Some Don’t Work
Volume 40. Job Websites by Field at career.fsu.edu Volume 41. Many Job Boards by Field at betterteam Volume 42.
A Job Website Guide by Field from jobstars.com/niche-job-sites Volume 43. Career Fairs and Events by Industry at
jobstars.com/industry-events-conferences Volume 44. Job Websites by Field from the Dead Website jobsourcenetwork
Volume 45. Job Websites in Some ...
Human Resource Management (Third Edition)
LinkedIn For Dummies Joel Elad 2016-04-25 Presents information on effectively using the online business network,
describing how to create profiles, request and write recommendations, find a job, market a business, increase sales,
and find employees.
Official Gazette of the United States Patent and Trademark Office 2004
Talent Management Systems Allan Schweyer 2010-02-09 Talent Management Systems addresses the transformation
Web-based technologies have brought to workforce acquisition and management. It examines proven and leading-edge
best practices, and what tactics and strategies organizations should employ to remain competitive in this arena. The
book is part practical, offering advice on how to institute best practices in e-recruitment and talent management, and
strategic, discussing trends and state of the art technology and practices that should be adopted or avoided. "We're at
the brink of the next global battle in the war for talent, and companies with a firm grasp on today's technologies, and
the best view over the horizon, are positioned to win. No one understands the intersection of talent and technology
better than Allan Schweyer and, as this book demonstrates, no one tells us the story as clearly as he. This is an
essential read and an important work in the now-critical discipline of human capital management." —Michael Foster,
CEO, AIRS, and Author of Recruiting on the Web "Allan Schweyer has been on the leading edge of recruitment
technology since the dawn of the Internet. In many ways the Internet has created more confusion than solutions for
the world of recruiting and talent management. It has certainly made things more complex. HR professionals and even
company presidents have become desperate for clarity on the future of talent management-Allan Schweyer's book
provides that clarity and establishes him as the authority on web-based hiring and talent management. No major
implementation decision should be made without this invaluable guide." —Graham Donald, President, Brainstorm
Consulting "Talent management has suddenly gone from being a nice idea to a core business function. No one knows

more about this new function, and the technologies that make it possible, than Allan Schweyer." —David Creelman,
Senior Contributing Editor, HR.com, and Independent Human Capital Analyst "Once again, Schweyer has produced
the best writing in North America on this subject, which I've covered for fifteen years." —Bill Kutik, Technology
Columnist, Human Resource Executive "As corporate executives quickly come to the shocking realization that the global
workforce-and how that talent is managed and developed both locally and globally—will almost unilaterally
determine their future success in global markets, few workforce experts have bothered to provide business leaders with
a useful compass and map for the next chapter of workforce management. Mr. Schweyer generously and eloquently
provides the talent compass and workforce map for the first pragmatic steps of the new global journey." —John
Chaisson, CEO, Global Workforce Solutions
Business Valuation Discounts and Premiums Shannon P. Pratt 2009-04-27 Business Valuation Discounts and
Premiums SECOND EDITION Discounts and premiums do not just affect the value of a company; they play a crucial
role in influencing a host of other factors and conditions that can make or break a deal. When it comes to business
valuations, it's the business appraiser's responsibility to be intimately knowledgeable with every aspect of discounts and
premiums: the different types, the situations when they may or may not apply, and how to quantify them. In this newly
updated edition of Business Valuation: Discounts and Premiums, Shannon Pratt—one of the nation's most recognized
and respected business valuation consultants—brings together the latest collective wisdom and knowledge about all
major business discounts and premiums. Addressing the three basic approaches to conducting a valuation—the income
approach, the market approach, and the asset approach—Shannon Pratt deftly and logically details the different
discounts or premiums that may be applicable, depending on the basic valuation approach used, and how the
valuation approaches used affect the level. Clearly written and thorough, Business Valuation: Discounts and
Premiums, Second Edition provides business appraisers, accountants, attorneys, and business owners with an arsenal
of information for their professional toolkit that can be applied to every major evaluation case they might face in any
deal. This updated edition features timely, comprehensive coverage on: Strategic acquisitions Extensive empirical data
Pre-IPO marketability discount studies Merger and acquisition negotiations, empirical evidence from completed
transactions, and positions taken by courts in litigations Strategic acquisition premiums Studies on minority discounts
Detailed, authoritative, and complete in its coverage, Business Valuation: Discounts and Premiums, Second Edition
gets to the core of one of the more complex challenges faced by business appraisers, and arms readers with the
understanding and techniques needed to successfully meet and exceed their job expectations.
InfoWorld 2001-01-15 InfoWorld is targeted to Senior IT professionals. Content is segmented into Channels and
Topic Centers. InfoWorld also celebrates people, companies, and projects.
Virtual Mentoring for Teachers: Online Professional Development Practices Keengwe, Jared 2012-08-31 A major
investment in professional development is necessary to ensure the fundamental success of instructors in technologyintegrated classrooms and in online courses. However, while traditional models of professional development rely on
face-to-face instruction, online methods are also gaining traction-viable means for faculty development. Virtual
Mentoring for Teachers: Online Professional Development Practices offers peer-reviewed essays and research reports
contributed by an array of scholars and practitioners in the field of instructional technology and online education. It is
organized around two primary themes: professional development models for faculty in online environments and
understanding e-Learning and best practices in teaching and learning in online environments. The objective of this
scholarship is to highlight research-based online professional development programs and best practices models that
have been shown to enhance effective teaching and learning in a variety of environments.
People Analytics in the Era of Big Data Jean Paul Isson 2016-04-25 Apply predictive analytics throughout all stages
of workforce management People Analytics in the Era of Big Data provides a blueprint for leveraging your talent
pool through the use of data analytics. Written by the Global Vice President of Business Intelligence and Predictive
Analytics at Monster Worldwide, this book is packed full of actionable insights to help you source, recruit, acquire,
engage, retain, promote, and manage the exceptional talent your organization needs. With a unique approach that
applies analytics to every stage of the hiring process and the entire workforce planning and management cycle, this
informative guide provides the key perspective that brings analytics into HR in a truly useful way. You're already
inundated with disparate employee data, so why not mine that data for insights that add value to your organization
and strengthen your workforce? This book presents a practical framework for real-world talent analytics, backed by
groundbreaking examples of workforce analytics in action across the U.S., Canada, Europe, Asia, and Australia.

Leverage predictive analytics throughout the hiring process Utilize analytics techniques for more effective workforce
management Learn how people analytics benefits organizations of all sizes in various industries Integrate analytics
into HR practices seamlessly and thoroughly Corporate executives need fact-based insights into what will happen with
their talent. Who should you hire? Who should you promote? Who are the top or bottom performers, and why? Who
is at risk to quit, and why? Analytics can provide these answers, and give you insights based on quantifiable data
instead of gut feeling and subjective assessment. People Analytics in the Era of Big Data is the essential guide to
optimizing your workforce with the tools already at your disposal.
Computerworld 2001-04-23 For more than 40 years, Computerworld has been the leading source of technology news
and information for IT influencers worldwide. Computerworld's award-winning Web site (Computerworld.com),
twice-monthly publication, focused conference series and custom research form the hub of the world's largest global
IT media network.
E-work Architect Al Doran 2001
Planning the Recruitment Process - What You Need to Know James Smith 2011 Recruitment refers to the process of
attracting, screening, and selecting qualified people for a job. For some components of the recruitment process, midand large-size organizations often retain professional recruiters or outsource some of the process to recruitment
agencies. The recruitment industry has four main types of agencies: employment agencies, recruitment websites and
job search engines, ""headhunters"" for executive and professional recruitment, and niche agencies which specialize in
a particular area of staffing. Some organizations use employer branding strategy and in-house recruitment instead of
agencies. Recruitment-related functions are generally carried out by an organization's human resources staff. The
stages in recruitment include sourcing candidates by advertising or other methods, screening potential candidates using
tests and/or interviews, selecting candidates based on the results of the tests and/or interviews, and on-boarding to
ensure the candidate is able to fulfill their new role effectively. This book is your one-stop, ultimate resource for
Planning the Recruitment Process. Here you will find the most up-to-date information, analysis, background and
everything you need to know. In easy to read chapters, with extensive references and links covering all aspects of
Planning the Recruitment Process: Recruitment, Selection ratio, Application for employment, Audition, Background
check, Campus placement, Candidate submittal, Careers In The Outdoors, Common Recruitment Examination,
Competency-based job description, Cover letter, Cravath System, Curriculum vitae, E-recruitment, Employability,
Employee referral, Employee value proposition, Employer of last resort, Employment agency, Employment contract,
Employment counsellor, Europass, Executive pay, Executive search, ForceSelect, Free agent (business), Global Career
Development Facilitator, Golden hello, Graduate recruitment, Greater Chicago HERC, Haigui, Higher Education
Recruitment Consortium, Hipsty, Homeworker, HResume, Independent contractor, Induction (teachers), Induction
programme, INGRADA, Institute of Recruiters, Integrity Inventory, Internal labor market, Internet recruiting,
Interview suit, Jeopardy! audition process, Job description, Job fair, Job fraud, Job interview, Job wrapping, Labour
hire, Military recruitment, Multiple mini interview, National Association of Colleges and Employers, New
Jersey/Eastern Pennsylvania/Delaware HERC, NotchUp, Onboarding, Online job fair, Online vetting,
Overqualification, Peak earning years, Performance-linked incentives, Permanent employment, Person specification,
Probation (workplace), Realistic Job Preview, Recession-proof job, Recruitment advertising, Recruitment in the
Republic of Ireland, Recruitment Process Insourcing, Recruitment Process Outsourcing, Referral recruitment, Resume,
Role-based assessment, Salary, Screening Resumes, Simultaneous Recruiting of New Graduates, Social recruiting,
Sourcing (personnel), South West African Native Labour Association, St. Louis Regional HERC, Talent community,
The Select Family of Staffing Companies, Times Ascent, Trends in pre-employment screening, Versatilist, Vetting,
Video resume, Witwatersrand Native Labour Association, Work-at-home scheme This book explains in-depth the real
drivers and workings of Planning the Recruitment Process. It reduces the risk of your time and resources investment
decisions by enabling you to compare your understanding of Planning the Recruitment Process with the objectivity of
experienced professionals. Unique, authoritative, and wide-ranging, it offers practical and strategic advice for
managers, business owners and students worldwide.
A Comprehensive Study of E - Recruitment with Specific Reference to Nagpur Priyameet Kaur Keer
Computerworld 2001-01-22 For more than 40 years, Computerworld has been the leading source of technology news
and information for IT influencers worldwide. Computerworld's award-winning Web site (Computerworld.com),
twice-monthly publication, focused conference series and custom research form the hub of the world's largest global

IT media network.
Managing Human Resource And Industrial Relations Tapomoy Deb 2009
Internet Solutions for HR Managers Edward B. Harvey 2002
Workforce 2007
The Quintessence of Sales Stefan Hase 2017-08-04 This book from the Quintessence series offers essential knowhow on the theory and practice of sales, the main turnover and value driver of any business. Sales can be seen as the
“front line” where key business successes are prepared and put into practice. Sales managers and salespeople, but also
professionals from production, technology, and marketing will benefit from the concise presentation of the relevant
topics. Having read this book, you should have a good understanding of the key stages of the sales process from
acquiring new clients (or selling to old ones) to closing the deal, and be familiar with the most typical sales
performance issues described here. Moreover, in order to create a strong sales environment, you will know which
qualities are needed both by sales leaders and ideal salespersons, and how to build a winning sales team and a highquality sales organisation. Finally, by applying the principles of sales-centric business management, you will be readily
equipped for immediate and lasting sales success.
Plunkett's E-Commerce & Internet Business Almanac 2006: Your Reference Source to All Facets of the Internet
Business Jack W. Plunkett 2006-02-01 This new almanac will be your ready-reference guide to the E-Commerce &
Internet Business worldwide! In one carefully-researched volume, you'll get all of the data you need on E-Commerce
& Internet Industries, including: complete E-Commerce statistics and trends; Internet research and development;
Internet growth companies; online services and markets; bricks & clicks and other online retailing strategies; emerging
e-commerce technologies; Internet and World Wide Web usage trends; PLUS, in-depth profiles of over 400 ECommerce & Internet companies: our own unique list of companies that are the leaders in this field. Here you'll find
complete profiles of the hot companies that are making news today, the largest, most successful corporations in all
facets of the E-Commerce Business, from online retailers, to manufacturers of software and equipment for Internet
communications, to Internet services providers and much more. Our corporate profiles include executive contacts,
growth plans, financial records, address, phone, fax, and much more. This innovative book offers unique
information, all indexed and cross-indexed. Our industry analysis section covers business to consumer, business to
business, online financial services, and technologies as well as Internet access and usage trends. The book includes
numerous statistical tables covering such topics as e-commerce revenues, access trends, global Internet users, etc.
Purchasers of either the book or PDF version can receive a free copy of the company profiles database on CD-ROM,
enabling key word search and export of key information, addresses, phone numbers and executive names with titles
for every company profiled.
Network World 2001-04-16 For more than 20 years, Network World has been the premier provider of information,
intelligence and insight for network and IT executives responsible for the digital nervous systems of large
organizations. Readers are responsible for designing, implementing and managing the voice, data and video systems
their companies use to support everything from business critical applications to employee collaboration and electronic
commerce.
Network World 2001-03-05 For more than 20 years, Network World has been the premier provider of information,
intelligence and insight for network and IT executives responsible for the digital nervous systems of large
organizations. Readers are responsible for designing, implementing and managing the voice, data and video systems
their companies use to support everything from business critical applications to employee collaboration and electronic
commerce.
The Morgan Stanley and d&a European Technology Atlas 2005
Visual Content Marketing Stephen Gamble 2016-04-18 Your ticket to generating better results through infographics
Visual Content Marketing is a more than just a guide to infographics. Written for business people dealing with
complex offerings, this is a hands-on, in-the-trenches guide to leveraging this emerging medium to reach bottomline
business goals. Uniquely, this book addresses the full range of visual solutions, with an emphasis on using these
products to create real business value. Inside, you'll learn the ins and outs of infographics, interactive pictograms,
video, animations, data-driven visualizations, and other conversion-generating graphical content. Get inspired by the
groundbreaking examples showcased here, and learn how to manage every aspect of visual content, from sourcing
suppliers to leveraging content on the appropriate media platforms. Author Stephen Gamble is a leader in visual

marketing solutions, with over twenty years of experience in the industry. Thousands look to his firm, Frame Concepts,
for insider tips on generating revenue with the help of innovative graphics. This insider knowledge is at your fingertips
in Visual Content Marketing. To meet your demanding business goals, you need new ideas. This book will show you
how to infuse visual content where and when it counts. Generate high-quality leads and revenue with infographics,
video, data visualizations, and more Identify the visual marketing and engagement strategies that will work for your
business Source and manage talented content suppliers who will deliver on your strategic vision Integrate eye-popping
visual solutions to update your brand and achieve your business goals Focusing on the visual is the secret to success in
the effort to win customer engagement and attention. Visual Content Marketing is applicable to every business function
and industry. With this book, you have the start-to-finish information you need to leverage visual solutions to great
effect.
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